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Characteristics monopoly behaviors and antitrust paths of
large internet platforms: A perspective of big data

ZHANG Shufen ZHENG Liansheng

( Institute of Finance and Banking Chinese Academy of Social Sciences Beijing 100710 China)

Abstract: Recently anti-monopoly issues of platforms have attracted widespread attention. As a key
production factor big data have strengthened a platform”’ s network effects scale economy and lock-in effects
which is likely to lead to market concentration of the platform and then affects the basic attribute of platform
monopoly. Although big data do not directly generate monopoly large-scale internet platforms use big data to
implement monopolistic behaviors to maintain their dominant market position which has brought certain impact
on traditional anti-monopoly theories and practices. In order to cope with the practical challenges brought by big
data and large-scale Internet platforms to anti-monopoly and to promote orderly competition and standardized
development of large—scale Internet platforms we should explore the antitrust paths of large Internet platforms in
the context of big data.

Key words: large internet platform; big data; antitrust platform; structural remedy



